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Case Study: %
Increase Subscriber Base for Specialty Channel m

3X increase in new subs: Centriply
Audience+TV beats digital only

The audience-driven TV

TV campaign drove more than portion of the overall
3x new subscribers campaign was the most
) owerful driver of
than Utah, the next highest amount. P
sign-ups.

By focusing budgets on high
indexing locations,
increased frequency was
achieved. That made a real
"FEEErE s impact on The Cowboy
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Channel’s subscription sign-
ups, creating long-term
customers.

Audience Segment Used:
Claritas: Rodeo Enthusiast™

o e Taking advantage of high
; audience concentrations,
Merd Mamihis ; o
Cova s iz <. TV advertising was added to
Ne ' |t = the campaign in Texas only,
g and the impact shows.
| (10 Thematic Legend
Source Claritas > Prizm > Rodeo Enthusiast, Est. Users, Geo
GoPatiem  Locel Cable + Overboiids
® Value Color Range * Claritas PRIZM® Premier has over
= . ::::: 8,000 syndicated audiences, accessed
- 8010120 from a database covering 120MM+
{ ;‘1:::0 HHs, 7K lifestyle behaviors, 8K

demographic variables

For more information contact:

Rich Kaufman .
917-806-5924 / Rich.Kaufman@centriply.com m n.f'““TUhE Centrlply-com
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https://www.youtube.com/channel/UC69skQ2ccsymdIrC0ldQNVQ?view_as=subscriber
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